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The beginning: creating a brand experience 

• Anita Hofmayer, employee at quattro GmbH: “We were all extremely 
motivated to be able to work on the new image and success of the Audi 
brand at quattro GmbH.”  

Ingolstadt/Neckarsulm, May 15, 2023 – Audi Sport GmbH was founded on October 10, 1983, 
under the name “quattro GmbH” as a wholly owned subsidiary of AUDI AG. “quattro” already 
meant much more than the completely new transmission system with permanent all-wheel 
drive presented by Audi in 1980. The pioneering technology helped the Audi quattro sports 
coupé, which was introduced at that time, to achieve much more in terms of driving 
dynamics, driving stability, traction and safety, and created the basis for its major sales and 
motorsport successes. 

quattro revolutionized the automotive industry and became synonymous with a new 
technological dimension with its driving dynamics, driving stability, traction and safety, thanks 
to the technical expertise and top performance from Audi. The term quattro continues to grow 
into a defining trademark for the premium manufacturer’s outstanding quality features and 
clearly underscores the Audi motto of “Vorsprung durch Technik.” The name quattro GmbH 
unmistakably stands for the special note of individuality, sportiness and exclusivity that Audi’s 
new subsidiary delivers. 

The original goals of the newly created quattro GmbH: on the one hand, it was intended to 
protect the quattro name and marketing rights internationally in a legally regulated manner; 
while on the other hand it specifically supplemented the Audi portfolio with sophisticated 
product and service offerings marked with the quattro logo. In 1984, quattro GmbH offered its 
first high-quality collection. It was comprised of 22 elegant, olive and black-colored luggage 
items and small leather goods – from travel bags and wallets to key rings. 

The new line of business is thriving and inspiring. “We were all extremely motivated to work on 
this new image and success for the Audi brand at quattro GmbH,” says Anita Hofmayer, an 
employee of quattro GmbH in the early days. The sporty Audi subsidiary systematically expanded 
its product range, upgraded Audi vehicles from the 1990s onwards, which were characterized by 
high design standards and technical sophistication, and finally became a car manufacturer itself 
in 1996. 

With its individual program from 1995 onwards, now known as “Audi exclusive”, quattro GmbH 
creates more and more new equipment and refinement options outside of the standard Audi 
range – from exciting special exterior and interior colors to luxurious, high-quality design 
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options for the passenger cabins, to technology highlights and sporty wheels, and also small-
series production special editions and model concepts, such as the unique convertible in the 
elaborately printed Picasso design. For the Audi customers of tomorrow, who are already older 
than twelve, quattro GmbH even offers a mini convertible that can reach speeds of up to 25 
km/h and it is available in six colors – with a single-cylinder four-stroke engine and a two-speed 
manual transmission. 

Nowadays, highly personalized vehicles with the four rings can also be created with the help of 
digital solutions such as the “Audi exclusive Customiser”: a 3D visualization tool that turns 
selected models (Audi RS e-tron GT*, Audi RS 6 Avant*, Audi RS Q8* and Audi Q8 e-tron*) into 
personal one-offs in real time with thousands of individual design combinations. The Audi 
collection program currently offers, among other things, four high-quality collections with 
fashion, lifestyle products and matching accessories. 

The topic of sustainability is of particular importance to the former quattro GmbH (renamed as 
Audi Sport GmbH since 2016), both now and in the future. For example, production of the Audi 
RS e-tron GT is already net CO2-neutral in terms of the overall process – and this will be 
successively carried out at all Audi plants by 2025. And the extensive range of equipment is also 
steadily becoming more sustainable. “We already offer our customers options such as leather-
free fabrics with recycled materials or sporty rims made from CO2-reduced production processes. 
And we will continue to expand this range,” says Sebastian Grams, Managing Director of Audi 
Sport GmbH. 
 

Communications Audi Sport GmbH  
Lisa Först  
Spokeswoman Audi Sport GmbH 
Tel.: +49 152 57718308 
E-mail: lisa.foerst@audi.de  
www.audi-mediacenter.com 

 
 

 



 
 
  

 

*The collective fuel/electric power consumption and emissions values of all models named 
and available on the German market can be found in the list provided at the end of this 
text. 3/4 

 
 

The Audi Group is one of the most successful manufacturers of automobiles and motorcycles in the premium 
and luxury segment. The brands Audi, Bentley, Lamborghini, and Ducati produce at 22 locations in 13 
countries. Audi and its partners are present in more than 100 markets worldwide. 

In 2022, the Audi Group delivered 1.61 million Audi vehicles, 15,174 Bentley vehicles, 9,233 Lamborghini 
vehicles, and 61,562 Ducati motorcycles to customers. In the 2022 fiscal year, AUDI Group achieved a total 
revenue of €61.8 billion and an operating profit of €7.6 billion. Worldwide, more than 87,000 people worked 
for the Audi Group in 2022, over 54,000 of them at AUDI AG in Germany. With its attractive brands, new 
models, innovative mobility offerings and groundbreaking services, the group is systematically pursuing its 
path toward becoming a provider of sustainable, individual, premium mobility. 
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Fuel/electric power consumption and emissions values** of the models named above: 

Audi RS e-tron GT 
Combined electric power consumption in kWh/100 km: 22.1–19.8; 
combined CO2 emissions in g/km: 0 

Audi RS 6 Avant 4.0 TFSI quattro 
Combined fuel consumption in l/100 km: 12.7–12.1;  
combined CO2 emissions in g/km: 289–276 
 
Audi RS Q8 4.0 TFSI quattro 
Combined fuel consumption in l/100 km: 13.6–13.2; 
combined CO2 emissions in g/km: 308–300 

Audi Q8 e-tron 
Combined electric power consumption in kWh/100 km*: 29.0 - 26.2; 
combined CO2 emissions in g/km*: 0 

 
**The indicated consumption and emissions values were determined according to the legally 
specified measuring methods. Since September 1, 2017, type approval for certain new vehicles 
has been performed in accordance with the Worldwide Harmonized Light Vehicles Test Procedure 
(WLTP), a more realistic test procedure for measuring fuel consumption and CO2 emissions. Since 
September 1, 2018, the WLTP has gradually replaced the New European Driving Cycle (NEDC). 
Due to the more realistic test conditions, the consumption and CO2 emission values measured 
are in many cases higher than the values measured according to the NEDC. Additional 
information about the differences between WLTP and NEDC is available at www.audi.de/wltp. 

At the moment, it is still mandatory to communicate the NEDC values. In the case of new vehicles 
for which type approval was performed using WLTP, the NEDC values are derived from the WLTP 
values. WLTP values can be provided voluntarily until their use becomes mandatory. If NEDC 
values are indicated as a range, they do not refer to one, specific vehicle and are not an integral 
element of the offer. They are provided only for the purpose of comparison between the various 
vehicle types. Additional equipment and accessories (attachment parts, tire size, etc.) can 
change relevant vehicle parameters, such as weight, rolling resistance and aerodynamics and, 
like weather and traffic conditions as well as individual driving style, influence a vehicle’s electric 
power consumption, CO2 emissions and performance figures.  

Further information on official fuel consumption figures and the official specific CO2 emissions 
of new passenger cars can be found in the “Guide on the fuel economy, CO2 emissions and power 
consumption of all new passenger car models,” which is available free of charge at all sales 
dealerships and from DAT Deutsche Automobil Treuhand GmbH, Hellmuth-Hirth-Str. 1, 73760 
Ostfildern-Scharnhausen, Germany (www.dat.de). 

 


